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Important points of having a good 
visual identity

BE CONGRUENT

BE UNIQUE

TAKE CARE OF THE COLOR

BE SIMPLE

BE ADAPTABLE

BE TIMELESS

IDENTITY CORP



Officina San ITC Extra Bold Base typography

San Serif
Tradition | Formality | Elegance

Decoration
Creativity | Boundary-pushing

Sophistication | Security | Power | Elegance | Authority | Substance

Courage | Confidence | Warmth | Innovation | Friendliness | Energy

Trust | Loyalty | Confidence | Logic | Serenity | Security
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I N D E X

W O M E N ’ S  F A S H I O N  P R I N C I PA L  PA G E

W O M E N ’ S  F A S H I O N  S TO R E ’ S  M E N U



S O C I A L  M E D I A



shaghfmall

Social Media Plan: Instagram & facebook

Time’s plan: December, 1st  - 31th, 2020.
Total goal reach: xxx,xxx.

Budget: xxx,xx.

31 posts       11.7k followers     5 following 

Follow
shaghfmall

Shaghf Mall
@shaghfmall

Shaghfmall

It is important to work on brand positioning.
People need to know who is SHAGHF MALL and collectively the goals they want 
to achieve.

EVE RYT H I N G  YO U  N E E D
in ONE PLACE

Sign up

Once the corporate identity and the 
graphic line are specified, the 
publications per week will begin to be 
worked according to the objectives.

Week 1 & 2:
                    - Who is Shaghf Mall?
Week 3 & 4:  
                    - Information more specific  about: 
              - Opening time
           - Location
          - Types of business
Week 5:  
Dinamic with the users in facebook & 
instagram. Here we are working and 
value the movement of the account 
and post. 

Work timeline:

Instagram status: November 22nd, 2020

MEDIA UPLOADS: 39 post

FOLLOWERS: 11,701

FOLLOWING: 5

ENGAGEMENT RATE: 2.24%

AVG. LIKES: 0.00

AVG. COMMENTS: 0.00

Last 30 days:
Followers: --
Following: --


